Hi, I'm S 1, Ahigh performing production artist
with 15 years of experience creating accurate schematics
and clean brand graphics for world—class products and services!
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DEMANDBASE

Demandbaseligital Marketing Assets



MARKETING
ASSESSMENT

Find out what’s working,
and how to fix what isn't.

STOP
THE MARK

ranked high on the list of important ar

the top-3 on a 10-point scale. In ¢

performance in mark
ers :

But why is it so hard?

Marketers’ perceived proficiency in
MARKETING MEASUREMENT

Importance (10-p:

Performance (10-pc

GaP = 47%

MEASURE

ACROSS THE FUNNEL

Manager features a of your account-
ing performance. The Performance Summary section
e on all your marketing

t a live ticker of recent company visitors to your website,
 the most active companies over the past 90 days, and
aconversion trend chart,

DEMANODBASE

The most successful B2B marketers are
focusing on companies, not individuals.

THE SHORT ANSWER: FOCUS ON COMPANIES
B2B companies often struggle to measure marketing’s Imp:
because the e focused iduals. Instead

ot
B
s converting
the companies most likely m you know how
your marketing is performing across those three stages, a
identifiable companies, yot raw clear lines from m;
efforts and sp opportunities and reve

Performance Manager ogs jus! ant brain of the
Demandbase. , and gives marketing leaders
view across all the programs in the funnel. It combines

e :
visualize how you're attracting, engaging and converting
accounts. More importantly, you can dlearly see what's w
fix what isn't

ing and

This Marketing Performance Assessment will help you answer
your most burning questions. Namely, how do you transform your
marketing, and the way you measure it?

Get a holistic view of your account-based
marketing efforts.

QUESTIONS ANSWERED:

How are target companies progressing
through my funnel?

Is there a weak spot in my funnel?

How does my marketing performance stack
up against other B2B companies?

How much sales pipeline ($) is marketing
influencing?

“When we started using Demandbase,
we immediately noticed our 30 to 40%
conversion rate was because of their
solution.”

Manu Kaushik
Director

Marketing Operations.
Blue Coat Systems

1.1 White Paper

THE GAME

PERFORMANCE
MANAGER

Learn what's working,
and fix what isn't.

©

NOTHIN’
NETWORTH

B2B companies often struggle to measure
‘marketing’s impact because their efforts
are focused on individuals. Learn why
and how to zero in on attracting, engaging
and converting the companies most likely
to be customers.

‘ DOWNLOAD THE GUIDE

Draw clear lines from your
‘marketing efforts and spend to real
sales opportunities and revenue.

Performance Manager combines
advertising, website and CRM data
and filters everything through an
account-based lens to connect
marketing revenue

2EMAND

1.2 Website Home Page

DEMANDBASE

Jonathan,

THE GAME HA
CHANGED

“When we started using Demandbase,
weimmediately noticed our 30 to 40%
conversion rate was because of their
solution.” ians K

Sound familiar? A lot of B2B companies struggle to measure marketing's
impact because their efforts are focused on individuals. Instead, B2B
marketers need to zero in on attracting, engaging and converting the
companies most likely to be customers.

Sign up for your Marketing Performance Assessment and visualize how
you're attracting, engaging and converting target accounts to clearly see
what'’s working and fix what isn’t.

REQUEST A DEMO

CONTACT | PRIVACY | 2015 COPYRIGHT DEMANDBASE, INC.

1.3 Email Campaign



Xerox @,)

XEROX radeshow Bvent Assets



Digital

Xerox’s open center:

Movember 21st 2071

715pm

Concierge

: EMPLOYEE INFORMATION
Global Technicol Director @ ltinerary @ Frint Boarding Pass @ Visitors User Account y
bl 5 XEROX INVESTOR NEWS

Xerox 5‘) Xerox G‘) GLOBAL MARKETS
INDUSTRY TRENDS

2.1 1.D. Badge 2.2 Digital Kiosk Interface Lo

= WIreless

s paperless

Sustainability

Liberate your
business.

2.5 Digital Kiosk Interface

Xerox g,

2.3 Promotional Poster 2.4 Branded Note Pad 2.6 Digital Kiosk Interface
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NIKE Business Facing Marketing Collateral



3.1 Promotional Sticker

WHERE'S
YOU™
BIG”. ST
STOKE? -

THINK DIGITAL FIRST. &

3.2 Promotional Sticker

3.3 Promotional Sticker

THE FEEL

\
THE

3.6 Promotional Flyer

el
]

1 KNOW THEM.

ADVANCED
INNOVATION
EXPECTATIONS

ADVANCED
INNOVATION
EXPECTATIONS

3.5 Promotional Flyer

‘ | AM A MAKER.
) Wy
K B

| AM A BUSINESS BUILDER.

| AM MACRO anb micro. | ITERATE FORWARD.

ADVANCED : < ADVANCED
INNOVATION (S e INNOVATION
EXPECTATIONS EXPECTATIONS

3.7 Promotional Flyer



| AM AN INFLUENCER.

| change mindsets. | envision the future and

P inspire sustainable business decisions within
' the Nike community and outside of it.
J— | AM A PERSISTANT OPTIMIST.
it e | relentlessly pursue a sustainable future.
.r""'-.‘-Fl. &
- 1 L] - r"
e | AM AN INTEGRATOR.
y # | understand Nike’s business and
L g how sustainability drives value.
. {%‘ | THINK GLOBALLY.
1 .ﬁ i -".';‘j. % | enable business with the greater good in mind.
%_ & .:,'-l =g " %, | gather intellegence. | protect the brand.
e T i
ap "-fp., e
3 Jﬁ-"-_!!_-ﬁ" ".14- TI"
o s
R N N | MAKE THE COMPLEX SIMPLE.

| filter the art and science to help businesses
make better decisions.

| AM AM AN OPPORTUNIST.

| see the innovation potential in sustainability.

| AM A SUSTAINABILITY EXPERT.

| am passionate. | am curious. | am connected.
| am a lifelong learner. | stay fresh.

Gl

__.
e

| AM A SYSTEMS THINKER.

| consider the things inside and outside Nike that impact Nike.

i
i

| SEE THE FUTURE.

| fuel innovation by reading the sustainability
landscape. | provide insight and foresight to
drive better business decisions.

~ ':-;.;_.h_-.: E |

3.8 Promotional Poster

EXPECTATIONS



NINE EQUAL PICTURES
.

( =

EQUIP YOUR DECK

NIKE TALENT’'S PRESENTATION CAPABILITIES

COLOR

/* “QUR BORDERS AND OUR
“EVERY DAY YOU HAVE 4. HERO 0BSTACLES CANEITHER STOP US IN
T0 TRAIN” OUR TRAcK%I?ERATFIUVREcE US TO GET

— ALl KRIEGER =AMY_PURDY

TABLET DEVICE - DARK

MPLOYEES OWN THEIR CAREERS & GET THEM READY
TIONS SO WE CAN ALL DO MORE WORK THAT MATTERS

DREAM OF ...,
WINNING

3.9 Branded PowerPoint Theme & Template



SHOOTING
VIDEO INTERVIEWS

VIDEO.
FRAMING THE SHOT

® Use a NIKE mural as backdrop.

® Position the subject right or left of
center filling a third of the frame.

® Only allow the subject’s torso
and head space in frame.

® Do NOT have the subject
look directly into the lens.

% soun.
\ USE THE
LAVALIER MICROPHONE

® Clip or tape lavalier to the lapel or collar.

v
R 4

® Use headphones to monitor the audio.

3.10 NIKE Video Interview Best Practices Guide

® Avoid areas with music and talking in the background.

7\

FACILITATOR QUICKSTART GUIDE

K ;i LIGHTING.

® Environment should be well lit.
® Avoid only overhead lighting.

® Be mindful of too much backlighting.

—

_I

4

® Solid colors are best.
® Avoid small patterns.

® Anything NIKE.

WHAT TO WEAR.
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INDIVIDUAL DEVELOPMENT

A

THERE IS NO SINGLE PATH.
OPPORTUNITIES ARE INFINITE.

ENTER

e ey

P

< »

3.11 NIKE 8107 Logo, Website & Poster Design



G.E. PowverPoint Slide



BUSINESS UNITS
Qil & Gas, Data Centers,
Mining, Utilities,
Marine

Buyer Ecosystem | Low Voltage MCCBs

EPC CONTRACTOR

ELECTRICAL
DISTRIBUTOR

INDEPENDENT
MANUFACTURER
REP

i

END CUSTOMER

Facilities, Plants, Factories

LDI

Local Design Institute

ki

China Only
ELECTRICAL CONTRAC-
PANEL BUILDER L
CONSULTING/ DESIGN/
SPECIFYING ENGINEERS

BABCOCK jENKINS

k} POWER OEM

41 PowerPoint Slide




Off The Wallz bvent Marketing Collateral

_




STOP BY THE ACTIVSPACE ON SE 9™ AND MAIN

ALLZ,

would lik nour art
ving a BLOCK PARTY!

in OFF THE WALLZ

i open to anyor here
stuff to paintl Stoj

JVE 1 > 1'
n August 1st

e

Sl

WALLZ

-

PARTY

AUGUST 15T 11AM — 10PM
MM ol e

& keep me posted

5.1 Shop Poster 5.2 Promotional Flyer 5.3 Lead Generating Website



Rose City Kombucha Branding + Packaging



6.1

Package Branding Design
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TASKO /\/cosite & sranding



© O O / = TASKOMEGA | Artwerx

€« (& taskomega.net

7.1 Personal Branding and E-Commerce Website for a Local Artist

i0S Simulator - iPhone 4s - iPhone 4s / iOS 8.1 (12B411)
Carrier ¥ 9:49 AM 1
taskomega.net

SR

GOODIES

iPhone 4s — iPhone 4s / i0S 8.1 (12B411)
Carrier & 9:49 AM 1

taskomega.net

ABOUT
BlOG

CONTACT

i0S Simulator - iPhone 4s - iPhone 4s / i
Carrier ¥ 9:49 AM
taskomega.net

THE ORIGINS OF AN
ARTIST
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WilWin VWebsite & Branding
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JUILSTOT N

custom clothing and charnTy

HOME ABOUT OUR MISSION OUR PRODUCTS EeViagsioRelivlasis)

udiLug N

speaal
EVENT ?

cusSTOM
phrase?

CONTOCT WS |

8.1 Logo Design 8.2 Website Design & Development

JUILEC O Vi GUILLOOTT N

cusTom cloThing and charnTy cusTom cloThing and chariTy

HOME ABOUT OUR MISSION EeliERssieieiiten =)

OUr QraPNICS oo dorhing Tup: — YYD our ProoUCTS

CUSTOM ORDERS Glelol ABOUT OUR MISSION OUR PRODUCTS CUSTOM DRDERS

i

— F ot

-

iliiing

Item #0002 Ttem #0003 y [WETLLRTLY

Uit -
K J Our JErvice
[
Walcome to wilwin.net whine i wrplus of customizable dothes to
e i | arganization, Wc':wr :b#q::om:w:l::mﬂ :il :r! your business or wﬂm
spatight. If you have your own graphics or want Eo place & custom order,

we can do that!

8.3 Website Design & Development 8.4 Website Design & Development



URBANEXPRESSIONS.ORG

LEARN THE AT OF GRAFFITI

Urban Expressions \\cbsite & Branding

_




9.1
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Ryan Panian
HMS: Drawbridge

Website Design & Development

CREATE LETTERS WiTH A FUNKY CHARACTER




10.

Clockwork Edits

Clockwork Edits \/\/chsite & Branding




comact us

Eloc ky{q II’ Ed i h

complete films

facebook 4

MNature's Bast I'k:r‘.l'_r'g

R Ty

10.1 Portfolio Website
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ClockworkEdits.com

lan Chapman

509.308.4746
Film Editing

10.2 Logo Design & Business Cards

-

Clockwork Edits

Clockwork Edits

dgmail.com 209 — 4108 —4740

lan Chapman

-

ClockworkEdits.com




iHe Tt pdx

iHeart PDX \/\/chsite



-
o iHe . rt .
EieE e You are rad. We are rad. Let's be friends.

about us weapons of choice demonstration of skill the team careers

Brand Management.
Ninja Marketing.
Special Events.

] - ﬁ We take someone's bhrand, product, or cause,
L @ and EAFOW! We create a powerful, effective,

Brand Management / Ninja Marketing

Sharpen the edge to your brand with iHeart Froductions innovative ninja marketing.

and engaging campaign that fits your
y 4 budget, needs, and locale.

u B

meet the team

O 503.475.7455

Luis Trybom

11.1 Website Design & Development



please check back with us soon,

we’re fetching a new look!

Soggy Doggy //cosite



12.1

Dog Care Product Website - Page 2 - Soap Product Page

Bath time just got easier.

Convenient bar soap design suds up and rinses
with ease, leaving your pup squeaky clean and
smelling fresh.

+ SHIPPING & HANDLING

Buy Now

R e e S ™ ™| e e

EZ RINSE | CLEAN LICKS | FRESH SPRITZ | ABOUT | CONTACT

Dog Care Produ

2.a Dog Care Product Website - Page 4 - Spritzer Product Page 4.a

EZ Rinse Clean Licks Fresh Spritz

aw Rub Product Page

EZ Rinse Clean Licks Fresh Spritz

A soft, fresh. and flea-free cost. guaranteed.

All natural essential cils restore and maintain
the luster, shine, and health of your doggy’s
coat while providing protection from harsh
environmental elements and keeps your car
and other spaces you share insect-free and
smelling great.

+ SHIPFING & HANBLING

Buy Now.

=T

EZ RINSE | CLEAN LICKS | FRESH SPRITZ | ABOUT | CONTACT

Website Design

EZ Rinse Clean Licks Fresh Spritz

Instantly relieve your doggy's cracked pavws

Soothe works with the natural chemistry of

your furry friend’s pads, absorbing quickly

upon application to provide relief from dry,
cracked footpads and elbows without sacrifi
ing the durability of your pup’s paw:

) Vit

+ SHIPFING & HANDLING

Buy Now

= st S

EZ RINSE | CLEAN LICKS | FRESH SPRITZ | ABOUT | CONTACT
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The Travel Gurus Banding



13.1 Logo Design

THE

THE

" TRAVEL GURUS

TRAVEL GURUS

CONSUI AT T ON &

THE

B O OKI NG

TRAVEL GURUS

THE

TRAVEL GURUS

CONSULTATION &

BOOKING

Logo Version C

THE ﬂl\
T R&v E lu R U s T R&vgsr‘!ugb !Dlomsg :@Eb“‘”
Color Option 1

Color + Texture

13.2 Alternate Logo Design
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ATAM\ZE

ATOMIZE ~ackagng Laoels
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14.7 E-Juice Label Prototype 14.8 Printed E-Juice Label

14.1 Packaging Label Design



Dreamers OnlySrand ldentity Development
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15.1 Sketches




DREAMERS ONLY

®

15.2 Concept Development



DREAMERS ONLY DREAMERS ONILY

LOGOS WEBSITES & GRAPHICS

PRIMARY ALT

15.3 Black & White Logo Design



15.4 Full Color Logo Design

N4
DREAM
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PRIMARY

ALT

15.5 Logo Design Scale



15.6 Icon Library Design

| DELIVE

RY & sUPPORT "‘

GETTING THERE
DON'T STOP HOW!

50 cLosH!
you 60T THIS!




15.7 Icon Library Design
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Daimler I TTS Social Media and Newsletter Graphics



VISIT THETT/S ONLINE STORE -

W [ lc u M [ FOR BRAND NEW SWAG! 1

BEEN UPLOADED!

=== WE'RE GLAD -+~ < ; ,‘

- YOU ARE HERE -~ & + Linked

| Ig : TT/S will have its own LinkedIn page. Follow the QR Code to join now. ------

EERLE
B % A
e A

AEpey

16.1 Social Media Graphics



GETTING T0 KNOW
THE DRIVER EXPERIENCE
CUSTOMER DOMAIN

(DO NOT WAIT  WANT YO \ o,
:gnpc::c:{r:)i' , 10 FEEL TI-lIJAT ‘ “ WEYVERY PRODUCT STARTS WITH

SAME PRIDE. s AN EXTRAORDINARY [DEA.®

- Dr. Christian Ballarin

- MUSTAFA USTERTUNA .

16.2 Social Media Graphics
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CONNECTING GLOBALLY 2]
WE NEED YOUR HELP! o

EEEEEEEEEEEEEEEEEEEEEEEEEEE

W

T1/S INNOZONE




For the of graphics

| pride myself in my ability to create clean graphics with depth and
empathy. I'm generous with my skillsets and | know how to adapt
and overcome challenges. | dream of influencing a new generation
of products and services. Authenticity, time and collaboration are

the tools | use to ship great things.

I’'m easy to work with and here to help!

joebarstow@gmail.com
’ WwWw.joebarstow.net
(541) 905-5434




