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1.

DemandbaseDigital Marketing Assets



Performance Manager features a holistic view of your account-
based marketing performance. The Performance Summary section
(below) gives you a visual gauge on all your marketing activities
across the funnel. It’s organized into six stages, showing metrics
over the past 90 days for how you’re reaching, building awareness,
engaging and converting your target accounts. With CRM data
integrated, you’ll also see how many opportunities, in dollars, are
open for target companies.

You also get a live ticker of recent company visitors to your website,
a short list of the most active companies over the past 90 days, and
a conversion trend chart.

MEASURE
PERFORMANCE
ACROSS THE FUNNEL

QUESTIONS ANSWERED:

How are target companies progressing
through my funnel?

Is there a weak spot in my funnel?

How does my marketing performance stack
up against other B2B companies?

How much sales pipeline ($) is marketing
influencing?

“When we started using Demandbase,
we immediately noticed our 30 to 40%
conversion rate was because of their
solution.”

Manu Kaushik
Director
Marketing Operations
Blue Coat Systems

Get a holistic view of your account-based

In a study of U.S. Marketers by Adobe, marketing measurement
ranked high on the list of important areas with 76% placing it in
the top-3 on a 10-point scale. In contrast, only 29% ranked their
performance in marketing measurement in the top 3. Either these
marketers are being extremely humble, or they’re really struggling
to meet one of their most important goals.

But why is it so hard?

76%

29% GAP = 47%

Marketers’ perceived proficiency in
MARKETING MEASUREMENT

Source: Adobe/Research Now, Sept.2013

Importance (10-point scale)

Performance (10-point scale)

STOP
MISSING
THE MARK

1

THE SHORT ANSWER: FOCUS ON COMPANIES
B2B companies often struggle to measure marketing’s impact

marketers need to zero in on attracting, engaging and converting
the companies most likely to be customers. When you know how
your marketing is performing across those three stages, against
identifiable companies, you can draw clear lines from marketing

Performance Manager does just that. it’s the giant brain of the
Demandbase B2B Marketing Cloud, and gives marketing leaders
a unified view across all the programs in the funnel. It combines
advertising, website and CRM data and filters everything through
an account-based lens to connect marketing to revenue. You can
visualize how you’re attracting, engaging and converting target
accounts. More importantly, you can clearly see what’s working and
fix what isn’t.

This Marketing Performance Assessment will help you answer
your most burning questions. Namely, how do you transform your
marketing, and the way you measure it?

The most successful B2B marketers are
focusing on companies, not individuals.

MARKETING
PERFORMANCE
ASSESSMENT
Find out what’s working,
and how to fix what isn’t.

1.1 White Paper 1.2 Websi te Home Page 1.3 Emai l Campaign



XEROX Tradeshow Event Assets
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2.1 I .D. Badge 2.2 Dig i ta l K iosk Inter face

2.4 Branded Note Pad2.3 Promot ional Poster

2.5 Dig i ta l K iosk Inter face

2.6 Dig i ta l K iosk Inter face



NIKE Business Facing Marketing Collateral
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3.7 Promot ional F lyer3.6 Promot ional F lyer

3.5 Promot ional F lyer3.4 Sty le Guide Cover

3.3 Promot ional St icker

3.2 Promot ional St icker

3.1 Promot ional St icker



3.8 Promot ional Poster



– AMY PURDY

“OUR BORDERS AND OUR
OBSTACL ES CAN E I T HER STOP US IN
OUR TRACKS OR FORCE US TO GET

CREAT IVE . ”

JL

TABLET DEVICE – DARK

LF

DON’T
DREAMOF
WINNING

T R A I N F O R I T

4. HERO SLIDES

JK

– ALI KRIEGER

“EVERY DAY YOU HAVE
TO TRAIN”

JM

NINE EQUAL PICTURES - DARK

CONTRAST

COLOR

!?

SHAPE

TEXTURE

BY HELPING EMPLOYEES OWN THEIR CAREERS & GET THEM READY
FOR KEY TRANSITIONS SO WE CAN ALL DO MORE WORK THAT MATTERS

BUT YOU
HAVE TO
KNOW IT’S

PAST
JUST DO IT

EQUIP YOUR DECK
NIKE TALENT’S PRESENTATION CAPABILITIES

3.9 Branded PowerPoint Theme & Template



FACILITATOR QUICKSTART GUIDE

SHOOTING
VIDEO INTERVIEWS

WHAT TO WEAR.
Solid colors are best.

Avoid small patterns.

Anything NIKE.4

LIGHTING.
Environment should be well lit.

Avoid only overhead lighting.

Be mindful of too much backlighting.2
VIDEO.
FRAMING THE SHOT

1
Use a NIKE mural as backdrop.

Position the subject right or left of
center filling a third of the frame.

Only allow the subject’s torso
and head space in frame.

Do NOT have the subject
look directly into the lens.

SOUND.
USE THE
LAVALIER MICROPHONE3
Clip or tape lavalier to the lapel or collar.

Avoid areas with music and talking in the background.

Use headphones to monitor the audio.

3.10 NIKE Video Interv iew Best Pract ices Guide



3.11 NIKE 3107 Logo, Websi te & Poster Design



G.E. PowerPoint Slide
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ELECTRICAL CONTRAC-
TORS/

ELECTRICIANSPANEL BUILDERPOWEROEM

ELECTRICAL
DISTRIBUTOR

BUSINESS UNITS
Oil & Gas, Data Centers,

Mining, Utilities,

Marine

INDEPENDENT
MANUFACTURER

REP

CONSULTING/ DESIGN/
SPECIFYING ENGINEERS

LDI
Local Design Institute

China Only

ARCHITECTS

END CUSTOMER
Facilities, Plants, Factories

EPC CONTRACTOR

Buyer Ecosystem | Low Voltage MCCBs

4.1 PowerPoint Sl ide



Off The Wallz Event Marketing Collateral
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5.1 Shop Poster 5.2 Promot ional F lyer 5.3 Lead Generat ing Websi te



Rose City Kombucha Branding +Packaging
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6.1 Package Branding Design



TASKOWebsite & Branding
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7.1 Personal Branding and E-Commerce Websi te for a Local Art ist



WilWinWebsite & Branding
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8.1 Logo Design 8.2 Websi te Design & Development

8.3 Websi te Design & Development 8.4 Websi te Design & Development



Urban ExpressionsWebsite & Branding
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9.1 Websi te Design & Development



Clockwork Edits Website & Branding

10.



10.1 Port fo l io Websi te



10.2 Logo Design & Business Cards



iHeart PDXWebsite
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11.1 Websi te Design & Development



Soggy Doggy Website
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12.1 Websi te Design



The Travel Gurus Branding
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13.1 Logo Design 13.2 Alternate Logo Design



ATOMIZE Packaging Labels
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14.1 Packaging Label Design

14.2 Brand Research

14.6 My Workstat ion

14.3 Concept Sketches for Labels

14.7 E-Juice Label Prototype

14.4 Pattern Explorat ion

14.8 Pr inted E-Juice Labels

14.5 Repeat ing Pattern

14.9 Final Product on Shelve



DreamersOnlyBrand Identity Development

V I S U A L S F O R V I S I O N A R I E S
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15.1 Sketches



15.2 Concept Development



15.3 Black & White Logo Design



15.4 Ful l Color Logo Design



15.5 Logo Design Scale



15.6 Icon L ibrary Design



15.7 Icon L ibrary Design



Daimler / TTS Social Media and Newsletter Graphics
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16.1 Soc ia l Med ia Graph ics



16.2 Soc ia l Med ia Graph ics



16.3 News le t te r Graph ics



For the love of graphics

joebarstow@gmail.com
www.joebarstow.net
(541) 905-5434

I pride myself in my ability to create clean graphics with depth and
empathy. I’m generous with my skillsets and I know how to adapt
and overcome challenges. I dream of influencing a new generation
of products and services. Authenticity, time and collaboration are
the tools I use to ship great things.

I’m easy to work with and here to help!


